
 

Summary 

Nowadays, social media plays a significant role in society, especially within the business world. 

Any business or brand aspiring for success should consider leveraging social media platforms.  

In the realm of marketing, keeping up with trends is a paramount task, to comprehend and 

effectively utilize these trends, a thorough understanding is essential. This involves studying the 

target audience, goals, and purposes associated with a particular trend. One such trend that has 

gained immense popularity is TikTok. Embracing TikTok poses a new and challenging task for 

many firms and businesses. However, it's not mandatory for all businesses to utilize TikTok. 

Nevertheless, the platform has the potential to introduce brands to new customer bases and 

contribute significantly to brand image. 

Effectively navigating TikTok requires a strategic approach tailored to the unique nature of the 

platform, understanding the preferences and behaviors of the TikTok audience is key. By doing 

so, businesses can craft content that resonates, engages, and ultimately drives their marketing 

goals. While TikTok might not be a fit for every business, exploring its potential can open up 

opportunities to reach a broader audience and enhance overall brand visibility in the dynamic 

landscape of social media. 

For the new generation, characterized by an openness to new experiences and a penchant for 

following trends, understanding their behavior is pivotal, this group exhibits a Fear of Missing Out 

(FOMO), making them more likely to follow popular trends. Simultaneously, they seek creativity 

and uniqueness from brands. 

To connect with this generation, brands need a deep understanding of their preferences while 

finding the right way to present the brand and convey messages that resonate with these 

customers. 

 


